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N The first thing that came into our Something truly surprising. nhow Our aim is to ensure that all clients

] minds when we opened the flagship basically strives to imbue its guests have a different yet positive attitude

: nhow was how to offer something with new feelings, both sensorial and towards us, and every time they come
completely different, break the emotional. back to visit, we want each and every
established molds and elevate the one to feel that 1t 1s a new experience.
visitor’s senses to unknown heights. Our goal 1s to create a sense of
Now, we want to take the nhow expectation, a zest for discovery and an
experience to the most fashionable and appetite for returning to this hotel or
cosmopolitan cities in the world. any other in the chain and get guests to

recommend us.
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6 | ev a t e n Essence How Where
{ what we do } { how we do 1t } { location }

Taking 1ts mspiration from the most avant-
garde cities in the world and designed by .
the most creative minds of the moment, \
nhow 1s both a hotel and an explosion of
inventiveness occupying one single space.
The brand’s expressiveness knows no g Elevate Your Stay Awakening of senses Disruption Change
bound.s. It.stlmulates, INSPIres, Surpriscs. : e ,. ' both physical (sight, smell, taste, through a continuous nhow hotels are located 1n key
nhow 1s alive, constantly on the move. | - touch, hearing) and intellectual disruption, sense of trendy urban areas undergoing

nhow 1s chameleonic. AT |, (activity, discovery...) “wow” and change. transformation and change.



Landmark in the city.
Every space, every

detail, it 1s designed to
surprise. Invaxiably g0ing
well beyond expectati
Toying with the lim
the 1
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akening
of senses”
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They seek new excitement

their territory.

Our employees are
chameleonic. They adapt

to the wide variety of
experiences that we offer.
They know the sky’s the limit,
all 1s possible.

that triggers and stimulates
their imagination. nhow; 1s




entertamment
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ouest
experience”

A nhow hotel 1s

a unique creation
by an mspired designer.

It has its own personality

with 1its city as the muse.

Every guest will experience

a nhow hotel 1n a

different wavy.

brand operational

<)

the power of yes

We are brave enough to meet the change adapting
to your every need al any moment.

®

nhow connected

Always connected with high speed Wiki. Discover a new way

to work, or pretend lo work, in a place designed for il.

®

&b hotspot

Enjoy the most popular FE'B local experiences,
the ones nobody wants to mss.

beyond Brilliant basics

We go further to gie you a travel experience
that stimulates all your senses.

®

we know you

We exceed your expectations and anticipale
your needs and wants.

®)

leading eco-efhiciency

We use innovation and eco-efficiency, guaranteemg health

& well-being during your stay and taking care of the planet.

wake up nhow!

In our colouful breakfast point you will start a perfect day
with healthy and tasty food.

promises"

express laundry!

Don’t worry about your outfit anymore,
we have an express laundry service for you.

1t’s fitness time

Not only the best equipment and facilities,
but a full filness, wellness and health experience.

nhow and the city

Our hotels are an extension of the cities:

always alwe, always changing.
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A ground-breaking
gastronomic proposal. A
_‘ : | . L . : completely new experience
= hEheaen - | | L L R o I | for the senses: a perfect

- w
Y Te
. \ = —y

e o — " Ol Nl SRR = s < Yl ¢ blend of textures, colors
| | | 4 and aromas. nhow wake up
breakfast and F&B hotspots
are a benchmark for the
city’s gastronomic scene.
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nhow connectivity is
yet another way of
relating to the brand. It
will imbue vasitors with
unique entertamning
it ekttt e experiences, while
A i RS surfing the net wath

high speed Wik1.
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" At nhow hotels, less is N
more. Starting from the =\
fundamental understandingﬂ
of the new travelers "
mindsets, concerned with
environmental responsibulity,
\  nhow hotels have at their
i heart the endeavor of
. munimizmg the impact on
our planet.
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Droiections are i
DIOJCCLOILIS alC
a taste ol how

state-of-the-art nhow

technology is, and how

*Vents can Hu enhan l‘l 1n

a limitless wa

3D Holographic Telepresence - nhow Milano

HOLOGRAM 48 : PRESENTER
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Distinction, creativity
and mspiration 1n
whatever nhow does:
business meetings,
launching products,
fashion shows... nhow
hotels are spaces that
Inspire moments.

working together in a
comiortable area

finding my
meeting room

finding my room
NHOW JUNIOR
SUI'TES

MEETING &
BREAKOUT
SPACES

enjoying a shower

sleeping in my bed.
fashionable space

easy check-in

WELCOMING
RECEPTION

what a pity to
leave the hotel
SO SOON

ELEVATOR/
LIFI' LOBBY

mdescribable!

having a good
workout

having an
excellent breakfast

layout per area”

STATISTICS SPACE DISTRIBUTION PUBLIC AREAS ROOM MIX NEW BUILD CONVERSION

LA
P 304 keys
nhow Berlin 99 591 m? “ 0 @ ‘

LA
: 278 keys
nhow Rotterdam 12,848 m? s @ .

nhow Milano SEOLG
18,196 m o

BOHA back of house BA bar area SU  suite

PA areas RA restaurant area JS  junior suite
R&(C  public areas MA meeting area SR superior rooms

rooms & corridors LA lobby area STR standard rooms



nhow Berlin

304 rooms
@ 12 meeting rooms n h O w

D uvr 10930 people BERLIN

Europe’s first music hotel, 1s located right on the bank of the Spree and at the epicentre of Berlin’s
music, fashion and artistic scene. The entire interior of the nhow Berlin was designed by Karim
Rashid. Together with star architect Sergei Tchoban, they formed a perfect symbiosis turning
visionary designs into life.

nhow STUDIO
With two recording studios, a recording booth and a large lounge, the nhow Studios are perfectly

equipped for mixing, recording and events.

holographic technology

The nhow Berlin is the first hotel in Germany to offer three-dimensional projection technology:

products, 1deas and even colleagues, guests and presenters are brought to life virtually.

3D presentations and videos can be played, holographic recordings shown or live discussions held
on stage with participants on the other side of the world. This innovative technology 1s 1deally
suited to product presentations, VIP events, corporate conferences, entertainment events and
political conventions.

Stralauer Allee 3.

10245 Berlin

Tel: +49 (0) 30 290 299 0
Fax: +49 (0) 30 290 299 2000
berlin@nhow-hotels.com
nhow-hotels.com

City Center 5 km
Warschauer Strafle 300 m
Main railway Station 8 km
TXL airport 17 km
SXF/BER airport 17 km
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10w Milano

12 meeting rooms

| UP TO 440 people (theatre style)
|

Designed by Matteo Thun and located right in the heart of Milan’s fashionable Via Tortona,
nhow Milano hotel is an artistic, cosmopolitan home-away-from-home, great for
loring the whole Design District.

r creative Chef, Luca Molteni, 1s an artist who delights guests with a variety of fresh

Mediterranean and international cuisine, whilst the Lounge bar is designed
by Karim Rashid.

Discover how technology can make the difference during your next meeting/event! Bring

your products and ideas to life with state-of-art 3D graphic projections, and be in two places
at|the same time with our full size holographic telepresence. The perfect technology for
impressive product presentations and stunning entertainment.

_

% Via tortona 35
Milano Porta E;er 20144 Milano
Tel: +39 024898861
i Fax: +39 02489886489

milano@nhow-hotels.com
nhow-hotels.com

Duomo (City Center) 3.34 km
Area EXPO2015 8.87 ki
Central Station 5.4 km
Malpensa Airport 50.64 km
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nhow Rotterdam

==

=Y 278 rooms

@ 11 meeting rooms

@ UP TO 350 people ROTTERDAM

Surround yourself with the latest design, art & architecture in a hotel designed by renowned
architect Rem Koolhaas (OMA). Reset your mind with in-house art exhibitions, inspirational
speakers, product launches and conferences, and become part of the best urban culture has
to offer.

Seven days a week our BAR-KITCHEN offers you flavors from all around the globe with a
concept of tasting

and sharing. Our bar, where you can enjoy the view of the skylne, 1s the best Hotel Bar 2014
of Rotterdam.

nhow Rotterdam 1s sustainable, offering energy producing elevators, an organic, innovative
heating mstallation incorporating a cooling system with water from the Maas River, LED
Lighting, and bathrooms made of recycled glass. For food and beverages nhow Rotterdam
collaborates with local partners.

Wilhelminapier 137

3072 AP - Rotterdam

Tel: +31 (0) 10 206 7600
rotterdam(@nhow-hotels.com
nhow-hotels.com

=4 &
(S8l &
Wilhelminaplein, M
Rotterdam

City Center 1.5 km

Ahoy Rotterdam 3.9 km

Rotterdam Central Station 3.6 km
Rotterdam The Hague Airport 10 km
Schiphol Amsterdam Airport 60 km

gi;l‘k“‘“m Rijnhaven,
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coming’

nhow SO0N

l.ondon
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nhow London will be located in a new development designed by Norman Foster’s studio in

one ol London’s most distinctive areas: 'lech City. Within the districts of Shoreditch and The
City, this 8-floor building will feature 190 rooms, a restaurant, bar, gym, and meeting rooms.
Offering an unconventional and unique experience, the hotel will elevate the guest’s stay by

awakening their senses.

nhow

Rome

Lorem 1psum dolor sit amet consectetur adipiscing elit, lacus fermentum eget rhoncus

ndiculus tellus velit, habitant consequat litora aenean malesuada in. Imperdiet nam in

vulputate a sem mnteger suscipit metus aliquet, molestic cum hac morbi mauns phasellus

cleifend ultricies, nec conubia commodo per turpis maecenas sed duis.

nhow

Brussels

Lorem 1psum dolor sit amet consectetur adipiscing elit, lacus fermentum eget rhoncus

ndiculus tellus velit, habitant consequat litora aenean malesuada in. Imperdiet nam in

vulputate a sem mnteger suscipit metus aliquet, molestic cum hac morbi mauns phasellus

cleifend ultricies, nec conubia commodo per turpis maecenas sed duis.

nhow

Amsterdam RAI

Lorem 1psum dolor sit amet consectetur adipiscing elit, lacus fermentum eget rhoncus

ndiculus tellus velit, habitant consequat litora aenean malesuada in. Imperdiet nam in

vulputate a sem mnteger suscipit metus aliquet, molestic cum hac morbi mauns phasellus

cleifend ultricies, nec conubia commodo per turpis maecenas sed duis.
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nhow nhow ﬂ

Santiago de Chile ma Frankturt Coming"

E
i

P ﬁmjpf soon
=) 146 rooms &) 200 roorx Iy = 375 rooms ,rflzf;f!f:’ﬁ([
; 'r'(r ;’{::‘ﬂr, '{
- Ao

@ 9 floors 14 floors  (fifi f'[ Iéhow . d Chl
g antiago de 11C

Located 1n the Las Condes and La Dehesa districts, the financial centre of Santiago de Chile.
The hotel will have 146 rooms, gym, sky bar, restaurant, fitness area and a wide range of

Meeting and Events offers (¢.1000 m~).

11ky3vv
Lima

This singular nhow Hotel soaks in the Peruvian culture and reinterprets its myths, rituals and

trachtions by bringing in a special pop-culture, contemporary twist. 17 floors are flooded with

colors, patterns, the reinvented essence ol Peru, and at the core of 1t all the aim to invite 1ts
visitor into an avant-garde dreamland and to leave a one of a kind impression.
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Frankfurt

I'he new nhow Hotel will be part of the famous skyline of the financial district and will

B 11 7 AR R ur'

impress with its unusual architecture designed by the young local architect’s firm Meurer

+ Meurer. The lower 14 floors will be used as a nhow hotel, with the upper floors being

. — ‘_,' ‘ 1%
.'I ‘

designed as office space. Topping off the building at a height of 190 meters nhow Frankfurt’s

bar will have no equivalent in all of Frankfurt.
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nhow standard room

Falta

el plano

nhow Milan
259 sqft / 24 m*

nhow Berlin
227 sqft / 21 m*

nhow Rotterdam

248 sqft / 23 m’

nhow superior room

Falta el plano

nhow Milan
301 sqft / 28 m*

nhow Berlin
376 sqft / 35 m*

nhow Rotterdam

308 sqft / 29 m*




nhow junior suite nhow suite

|
1
';

nhow Milan
796 sqft / 74 m*

nhow Milan
2960 sqft / 275 m?

03)
S) Q nhow Berlin

1 , @ ’ 538 Sqft / 50 m? nhow Berlin
== D 3014 sqft / 280 m?
[ \
O ) Ieje)

nhow Rotterdam

389 sqft / 36 m*

nhow Rotterdam

807 sqft / 75 m’

Falta el plano

Falta el plano




oet to know us"

nhow hotels are surprising and We mnovate with new Every hotel has its own unique
exclusive. architectural forms, new design and distinct personality. Each one
: . and new technology; signed by i1s full of references to the city
nhow’s only rule is that there are  jn(ernationally renowned architects  where it is located. Every nhow is a
no rules. That’s the idea, nothingis  and interior designers. benchmark not only for guests but
pre-established. also for those who live in the city. n H ‘ H OT E L G &
EUROPE
Development Department
Santa E ngracia, 120
28003 - Madrid @E
T: +3491 451 97 18 nH
development@nh-hotels.com nH CO LLECTION
HOTELS HOTELS
AMERICA

Development Department
NH Collection Mexico City Reforma
Liverpool 155, Zona Rosa, Col. Juarez
06600 - Mexico, D.F.
S i P ) AP T
- ~ development@nh-hotels.com

WEBSITES OF INTEREST:

Commercial Website: nhow-hotels.com
Corporate Website: corporate.nh-hotels.com
Environment Website: medioambiente.nh-hoteles.es/en

The data includes the 2018 openings.

The content of this sales brochure, is fully awned by NH Hotel Group SA. or its Affiliates and is protected by copyright and other laws. Any unauthorized use, duplicate or copy of this sales brochure content, may violate trademark, copyright and other proprietary rights of
NH Hotel Group S.A. As user you acknowledge that sales brochwre content is confidential and property of NH Hotel Group S.A., and you shall not use any of its content, in any manner that infringes any trademark, copyright or other proprietary rights.
NH Hotel Group S.A reserves all rights with respect to such unauthonized use or breach of these Terms. nhow-hotels.com




