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NHOW MILANQO, THE PREFERRED LOCATION
FOR UNCONVENTIONAL EVENTS

Red Bull partnered with nhow Milano to launch 1ts new range of
premium organic sodas

CLIENT NAME: RED BULL
INDUSTRY: BEVERAGE

LOCATION
Italy, Milano, nhow Milano

SIZE AND REACH

About 800 guests enjoyed an
extravagant night at nhow Milano to
welcome the Milano Design Week and try
the new sodas by Red Bull.

EVEN TYPE
Celebration Party and product launch

CHALLENGE

To present the new range of premium
organic sodas by Red Bull to partners,
media and consumer, catching attention
during the “overcrowded” Milano Design
Week.

THE SOLUTION

nhow Milano represented the perfect
location to support Red Bull thanks to the
creative spaces and versatility of the
nhow Loft and Penthouse.

Mareover, the idea to organize this launch
during the famous Milano Design Week
Cpening Party by nhow Milano was an
excellent way to attract a huge audience
who is used to attend unconventional
parties in this hotel.

RESULTS

Red Bull was enthusiast about the overall
event! Especially about the great
opportunity to give a preview of its
novelties insicde the particular and curious
spaces by nhow Milano!

“Even the location represents a great
hook to intrigue your guests when
organizing a product launch: Loft and
Penthouse were really an incredible
added value to our event” by Daniele
Capparella - Red Bull Country On Premise
Manager.
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THE CHALLENGE

Red Bull desired to organize its launch
event for presenting the OGrganics by Red
Bull (a four-SKU line of premium organic
sodas made with natural ingredients)
during the Milano Design Week 2018.

Milang, In this period, is usually full of
events and for a brand its very hard to be
effective and catch the attention of its

audience when o¢organizing an event in
such a “hot” week.

The challenge for Red Bull was both to
find the right location for hosting this
important product launch and to have a
strong partner able t¢ support the brand
in promotion and visibility.

Red Bull was searching for a stunning
space, In the center of Tortona District
(cornerstone of the Milano Design Week)
and capable to present in a creative and
surprising way the new range of Iits
arganic sodas.
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THE SOLUTION

On April  17th 2018 nhow Milano
successfully hosted the Red Bull event!
Inspired by Alice in Wonderland, Eves
Wide Shut and Drag Queen world, the
overall Milano Design Week Opening
Party by nhow Milano was a mix of
Incredible surprises, partnerships and
experiences, wherein Red Bull had the
role of a protagonist. Guests had the
chance to try the new sodas at two
uhique spaces: nhow Loft and Penthouse.

nhow Loft was completely set up with
synthetic grass, green furniture and an
open Bar for selected attendes, while a
special band played engaging music at
the mezzanine. Then, guests were invited
to enjoy the #noentrance Party: they had
to follow a costume dwarf who brought
them at the 4th floor, to the legendary
Penthouse. A super-bright Red Bull Bar
welcomed them together with dancing
Drag Queens, secret DJ Set and
uncenventional costume characters!

RESULTS

“nhow Milano is a trusted partner from
many years. It offers many possibilities
in terms of meeting & events
organization, always creating the right
mood! This time, nhow Milano exceed
our expectations: the overall
atmosphere inspired by a surreal world,
its spacious and eclectic locations, and
its high-quality services demonstrated
once again the potential of this hotel
and gave to our guests a real feeling of
an extraordinary experience signed by
Red Bulll” by Daniele Capparella - Red
Bull Country On Premise Manager.
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ABOUT RED BULL

Inspired by functional drinks from the Far
East, Austrian businessman founded Red
Bull in the mid 1980's. He created the
formula of Red Bull Energy Drink and
developed the unigue marketing concept
of Red BuUll. In 19287, on April 1, Red Bull
Energy Drink was sold for the very first
time in its home market Austria. This was
not only the launch of a completely new
product, in fact it was the birth of a totally
hew product category. Today Red Bull is
available in 171 countries and over 68
billion cans of Red Bull have been
consumed so far. Red Bull has the highest
market share of any energy drink in the
world.

A total of 6.302 billion cans of Red Bull
were sold worldwide in 2017, representing
an increase of 4.0% against an already
very successful 2016. Taking into account
price fluctuations, company turnover even
witnessed a 4.2% increase from EUR 6.029
billion to EUR 6.282 billion. In terms of
sales, revenues, productivity and
operating profit, the figures were up once
again and represent the best in the
company’s history so far. The main
reasons for such positive figures include
outstanding sales in the Red Bull markets
N Turkey ((+34%), India (+15%), The
Netherlands (+15%), Northern Europe
(+13%) and the UK (+13%), combined with
extremely efficient cost management and
ongoing brand investment. Red Bull's
marketing arsenal also includes multiple
sports team ownerships (Formula One
teams Red Bull Racing and Scuderia Toro
Rosso, football clubs RB Leipzig, FC Red
Bull Salzburg, FC Liefering, Red Bull Brasil
and New York Red Bulls). celebrity
endorsements, and music, through its
record label Red Bull Records.

www.redbull.com
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ABOUT NH HOTEL GROUP

NH Hotel Group (www.nh-hotels.com)
holds the third place in the European
ranking for business hotels.

NH Hotel Group operates nearly 400
hotels with nearly 60,000 rooms in 30
countries in Europe, the Americas, and
Africa, Iin destinations including Berlin,
Madrid, Amsterdam, Brussels, Buenos
Aires, London, Rome, Viennha, Bogota,
Mexico City, Barcelona, Frankfurt and
New York.

NH Hotel Group value proposition for
the Meetings and Events segment:
“NH MEETINGS: inspire. create. enjoy.”
aims to offer unigue events, inspired by
customers wishes and needs, created
and executed in a professional anag
passichate manner and capable of
creating memeorable long term
experiences.

For more information

For more information about NH Meetings
visit: nh-hotels.com/meetings

Phone number: +44 20 34 995 831
E-mail: gsoc.hub@nh-hotels.com

LEGA - CONDITICNS: Red Bull, All tradenarks, asscciated loges, procucts or nnedel names that describe Red Bull produc:s or services or ‘which contan
Lhe weard "Had Bull® Lthal are fealured in Lhis Case Sludy arc lrademarks and/or Lthe proporly o Lhe Red Bull Companics. Any use of Lhe Red Bu | lrademrark
and loga thereof {except as expresshy avthorized by Red Dull in writing) is strictly prohikited. &l rights reserved.”
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